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DISCLAIMER

This presentation and the accompanying slides (the "Presentation”) which have been prepared by Stella International Holdings Limited
("Stella” or the "Company") do not constitute any offer or invitation to purchase or subscribe for any securities, and shall not form the basis for
or be relied on in connection with any contract or binding commitment whatsoever. They are only being furnished to you and may not be
photocopied, reproduced or distributed to any other persons at any time without the prior written consent of the Company. This Presentation
has been prepared by the Company based on information and data which the Company considers reliable, but the Company makes no
representation or warranty, express or implied, whatsoever, and no reliance shall be placed on, the truth, accuracy, completeness, fairness and
reasonableness of the contents of this Presentation. This Presentation may not be all inclusive and may not contain all of the information that
you may consider material. Any liability in respect of the contents of or any omission from this Presentation is expressly excluded.

Certain matters discussed in this presentation may contain statements regarding the Company's market opportunity and business prospects
that are individually and collectively forward-looking statements. Such forward-looking statements are not guarantees of future
performance and are subject to known and unknown risks, uncertainties and assumptions that are difficult to predict. The Company's actual
results, levels of activity, performance or achievements could differ materially and adversely from results expressed in or implied by this
Presentation, including, amongst others: whether the Company can successfully penetrate new markets and the degree to which the
Company gains traction in these new markets; the sustainability of recent growth rates; the anticipation of the growth of certain market
segments; the positioning of the Company's products and services in those segments; the competitive environment; and general market
conditions. The Company assumes no obligation to update any forward-looking information contained in this presentation. Any forward-
looking statements and projections made by third parties included in this Presentation are not adopted by the Company and the Company is
not responsible for such third-party statements and projections.




FINANCIAL HIGHLIGHTS



Group Overview — Interim Results 2026 Highlights

2026 — An INVESTMENT Year

GROUP REVENUE VOLUME OPERATING PROFIT
GROSS PROFIT
+0%
USS 786.7m °
OPERATING PROFIT
ASP
+1.5% US$27.9 20.3% USS 74.3m
+1.8%
ADJUSTED NET PROFIT' HEALTHY NET CASH DIVIDEND per Share
USS 64.2m
ADJUSTED NETPROFIT  JSS 191.7m 42 HK cents/sHARE
MARGIN 8.2%

Progress of Building 3 New Factories & Vietham R&D Centre on Track

Integrating & Expanding Handbag Business

! Adjusted NP excluded net fair value loss for TH2026 (USSO.6m) and gain for 1H2025 (USS0.2m) related to the Group's investment in Lanvin Group 4




Financial Highlights

For the six-months ended 30 June

Higher mix of high-ASP Sports
products

- Increased raw material costs

- Operating deleverage of
dedicated Sports factories in
PRC

- Increased labour and training
costs for readying workers for
new factories

2025 2026 Change
unaudited unaudited

Shipment Volume (m pairs) 27.5 27.5 0.0%
ASP (USS) 27.4 27.9 +1.8%
Revenue (USS$ m) 775.1 786.7 +1.5%

Gross Profit (USS m) 175.2 159.8 -8.8%
GP Margin 22.6% 20.3% -230bps
Operating Profit 84.7 74.3 -12.3%
OP Margin 10.9% 9.4% -150bps

Net Profit 78.1 63.6 -18.6%
NP Margin 10.1% 8.1% -200bps

Net fair value loss on financial instruments (related to Lanvin Group) -0.2 0.6 -400%
EPS (US¢) 9.5 7.8 -17.9%
Dividend per share (HK¢) 52 42 -19.2%
Adjusted Net Profit * 77.9 64.2 -17.6%
Adjusted NP Margin 10.1% 8.2% -190bps

- Increased costs from build-out
of new R&D hub in Viet.

- Set-up costs for three new
factories

- Closure costs and severance
from phased factory shutdown
in Philippines

- Investment costs in expanding
and enhancing handbag biz

- Lower interest income

"Adjusted NP excluded the Group’s investment in Lanvin Group




Capex and Cashflow Summary

For the six-months ended 30 June

2025 2026 Change
unaudited Unaudited
Cashflows (used in) / from operating activities 3.9 (48.4) -1341.1%
Profit before Tax 91.9 77.7 -15.5%
Depreciation 28.1 30.7 9.3%
Changes in trade working capital (106.3) (138.7) 30.5%
Other operating cashflows (9.8) (18.1) 84.7%
Cashflows used in investing activities (25.3) (38.3) 51.4%
Capital Expenditure (32.6) (63.6) 95.1%
Others * 7.3 253 246.6%
Cashflows from financing activities (48.9) (80.1) 63.8%
Dividend paid (113.2) (100.2) -11.5%
Bank borrowings 52.4 12.7 -75.8%
Others 11.9 7.4 -37.8%
Net (outflow)/inflow of cash (70.3) (166.8) 137.3%

Completion of 3 factories & VN
- development centre




Strong Financial Position

Healthy net cash position $S191.7m

(includes S100m for the completion of 3 factories opening in 2026 and S60m for Excess Cash Return Program)

For the six-months ended 30 June

2025 2026
unaudited unaudited
Cash & Cash equivalents 350.8 210.2
Debt 59.5 18.5
Net Cash 291.3 191.7
Net Gearing Ratio* -26.6% -17.6%
Current assets 916.3 788.0
Non-current assets 537.1 604.6
Current liabilities 327.7 273.7
Non-current liabilities 29.7 29.0
Net assets 1,096.0 1,089.9
Quick ratio 2.1 2.1
Current ratio 2.8 2.9

*Net gearing ratio = net debt/shareholder equity 7




Valuation & Dividend Yield
mwlm olm A

170.1

Net Profit US$'m  Dividend HK ¢  Dividend Yield 160

11.8% 140.3

Special Dividend

12%

Special Dividend
120.2 121.0

120

81% 959
8%

(o]
o
Net Profit ‘'m

4%

0%
2014 2015 2016 2017 2018 2019 2020° 2021 2022 2023 2024 2025 1TH24  1H25 1H26

TUsing HK/US exchange rate 7.8428 on 37 Jul 2026
2 Calculation of payout ratio from 2022 to 2025 is based on adjusted net profit which excluded the Group's investmentin Lanvin Group

3 Based on closing share price HKS14.150n 19 Aug 2026 for last 12-month dividend yield. Historical dividend yield is based on closing price of Dec 31 (dividend / closing price) 8
4 Performance impacted by COVID-19 pandemic



Cost Structure
BREAKDOWN FOR COSTS OF SALE (as % of Revenue)

Direct Materials Direct Labour ~ mManufacturing Overheads  mDepreciation  mGross Profit
100.0%
80.0%
o,
10.8% 11.1%
60.0%
40.0%
57.3% 59.8%

20.0%
0.0%

TH2025 TH2026




Volume & ASP Trends

(m pairs)
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Operating Profit and Margin W alln
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Operating Profit ~ Operating
Margin Profit

200 14%
13%

180
12%

160 1%
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9%
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8%

100
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2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 TH24 1H25 1H26

80

60
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*2009-2019 Operating Profit used PBT (Profit before Tax) in Annual Report
Since 2020 Operating Profit used OP before changes in fair value of financial instruments in Annual Report
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Healthy Net Cash Balance "

Net Cash / (Debt)
USSm
490 Adopting customer portfolio
enhancement strategy. Building
I & fashion busi 424
407 uxury & fashion business
390
290
190
90

2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

IPO

e

Cash & Cash
Equivalents
351
335
326
29
210
192

1H24 1H25 1H26
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BUSINESS REVIEW



World’s Leading Brand Customers

BALENCIAGA PRADA MIyU MIY Chloé BALMAIN Off-White™ AMIRI

PARIS

GUCCI LANVIN MONCLER JIMMY CHOO sergo ross ALEXANDER WANG

» LUXURY &
FASHION [ L
COLE HAAN  MICHAEL KORS @ LACOSTE kate spade
C —— S I U A H _[ - .
MOON 600T m rag & bone  WE|TINAN Al
L= > SACONY  HOKA < vivossseroor R @ lululemon
UNDER ARMOUR P’

> CASUAL uGs Timberland & VIONIC

SHOES

australia
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Manufacturing Revenue by Product Categories

LUXURY & FASHION SPORTS
* Both Luxury and Fashion customers * Reduced shipments of largest Sports
requesting simpler, lower-ASP styles customer were more than offset by volume

. . . xpansion of other . hew mer
*  Optimized capacity allocation expansion of others, esp. new customers

between Luxury & Fashion for new * ASP boosted by mix of high-ASP products

sports customers * Strong demand from most existing customers
e Added a new luxury customer in Q4 » Ramp up of new sports customers
YoY
Sales Growth V 4.8% A 26%

CASUAL!

* Gain from a major customer’s
supplier consolidation

* Front-loading of a customer’s
seasonal production prior to the
phased factory shutdown in
Philippines

A113%

TH26 31.1% 48.9% 20.0%
TH25 33.2% 48.5% 18.3%

2019 27.3% 30.1%

" Reallocated production capacity to more premium and capacity-consuming product styles

42.6%
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Group Revenue by Geographic Regions

Europe
OtherS 1H26 269% A1 6.6%
1H26: 3.0% V117% 1H25: 23.4%
1H25: 3.4% L d
N. America ° Asia?
1H26:46.2% w369 1H26:9.3%
1H25:48.7% 1H25:9.0%

T PRC includes Hong Kong
? Asia excludes the PRC

1H2
1H2

A54%

PRC’

6:14.6%
5:15.5%
®

V 4.5%

TH26 Group Revenue

USS 786.7m

TH25 Group Revenue

USS 775.1m
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Expanding Manufacturing Base

FOOTWEAR PRODUCTION BY GEOGRAPHY

23% 25%
52% 539

1H25 1H26 2025 2026
(planned)
China HVietnam m Rest of Asia

(Bangladesh, Indonesia &
Philippines)

CHINA

BANGLADESH
VIETNAM .
~" Y >
~ €4y
PHILIPPINES " :L‘
\J “ ‘{ | \ “t
Q Footwear

’ Handbags & Accessories

4 R&DCentre



Progress of Capacity Expansion & Ramp-up

D 3 new factories to commence operation in 2H2026
*  Brought forward the onboarding of management teams

Started training earlier for readying new workers ahead of commencing production
Waiting for customer certification and regulatory approvals to commence

Bangladesh — New 2" Factory » 3m pairs

Indonesia — New Sports Factory

P over 10m pairs

Vietnam — New Factory for a new premium Sports customer » 1.5m pairs

D Solo factory — improved performance

With strengthened management, enhanced operational training and increased automation

Indonesia - Solo

» 7m pairs ramp up
Adding over 20m pairs in total
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Building Handbag & Accessories Business

D Integration of newly acquired high-end factory in Vietham into existing two
factories in Vietnam and Philippines underway

D Investment in new product development for new customers and expanding the
range of product styles:

* Setting up a new R&D centre for handbags in Vietham
* Building a stronger and bigger management team
e Strengthening the design and commercialization capabilities

19




Performance Recognition — Sustainability

MSCI ESG RATING UPGRADED TO ‘AAA’

MSCI

ESG RATINGS

ccc B | BB | BEB | A

RATING ACTION DATE: March 23, 2026
LAST REPORT UPDATE: August 03, 2025

ESG Rating history

YW ~n |

ESG Rating distribution

A

BEE s
BB

B i] B

CCo

Fah-22 Fob-23 Jul-24 Jul-25 Mar-26

ESE Rating history shows five most recent rating actions

Universe: MSC| ESC Ratings, Textiles, Apparel & Luxury Goods, n=31

21% 21%

13%  qa9, 13%

cco B BE BEB A AA

Key issue scores vs ESG industry mean

This chart highlights the company’s positioning relative to the ESG industry median (50%) for each Key Issue that
contributed to its ESG Rating as of August 03, 2025,
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2H 2026 OUTLOOK



Outlook - 2H2026

2026 as an Investment Year

D Expect full-year shipment volumes broadly flat

D Operating deleverage of dedicated Sports factories in the PRC to continue in 2H2026

D 3 new factories to commence operation in 2H2026 as scheduled

D Phased shutdown of a small factory in Philippines with limited expansion prospects

D Continue to build R&D hub in Vietnam, incl. a dedicated one for a new Sports customer

D Building and expanding handbag operation, incl. adding a R&D centre for handbag products

D Remain committed to returning additional cash up to USS60 million in 2026 to shareholders, through a
combination of share repurchases and special dividends, on top of paying regular dividends with a payout ratio of
70%
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